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fnYyh fizaVlZ ,lksfl,'ku ds lnL;ksa ds 
fy, cgqr [kq'kh dh ckr gS fd vc mlds fizaVlZ 
Hkou dh yksds'ku ukjk;.k ls gVdj csgrj 
O;oklkf;d txg iViM+xat gks xbZ gSA Hkou 
Øekad 301] csgn lqanj fuekZ.k dk uewuk gSA 
igqap vklku gSA de iznw"k.k okys {ks= esa fizaVlZ 
Hkou dks vPNh vkSj ykHkizn O;kolkf;d 
xfrfof/k;ksa dk dsanz cuk;k tk ldrk gSA Mhih, 
ds reke lnL;ksa ds fy, iViM+xat esa ,slk 
Hkou gksuk fuf'pr:i ls xkSjo'kkyh ,oa 
,sfrgkfld miyfC/k gSA bl 'kkunkj dke dks 
vatke nsus okys Mhih, ds iwoZ v/;{kksa] fuorZeku 
v/;{k vkSj orZeku Vhe ds lnL;ksa dk Lokxr] 
lEeku vkSj vfHkuanu fd;k tkuk pkfg,A




ftu lnL;ksa us viuk o"kZ 2024&2025 dk okf"kZd 'kqYd vHkh rd 

ugha Hkstk gS mUgsa ;kn fnyk;k tk jgk gS fd viuk 'kqYd 
Lo;a@dksfj;j@Mkd }kjk 'kh?kzvfr'kh?kz Hkstus dh d`ik djsaA dqN lnL; 
,sls Hkh gSa ftudk okf"kZd 'kqYd 2023&2024 dk Hkh ugha vk;k gS] mUgsa fQj 
;kn fnyk;k tkrk gS fd yxkrkj nks o"kZ rd okf"kZd 'kqYd u vkus ij 
,lksfl,'ku dh lnL;rk Lo;a lekIr gks tkrh gSA ;fn vki okf"kZd pank 18 
izfr'kr th,lVh ds lkFk cSad esa lh/ks tek djuk pkgrs gSa rks laLFkk ds 
fuEufyf[kr nks cSad [kkrksa esa ls fdlh esa Hkh tek djok ldrs gSa rFkk tek 
djus ds ckn laLFkk dks lwfpr dj nsaA cSad dk fooj.k bl izdkj gS%
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The Indian Printing Packaging 
And Allied Machinery Manufacturers' 
Association (IPAMA) is excited to 
announce an unprecedented response 
from the industry for its upcoming 
flagship show, PRINTPACK INDIA 
Exhibition 2025. Scheduled to take 
place at the modern venue, India Expo 
Centre in Greater Noida from February 1-5, 2025, 
the event has already witnessed an overwhelming 
demand with 95% of the exhibition area already 
sold out.
IPAMA, a premier organisation established in 
1988 to promote the Indian Printing and Packaging 
Industry, has reserved all the available ground 
floor halls at the India Expo Centre for this event. 
Basking on the success of IntraPac India, IPAMA 
is dedicatedly working towards making the 16th 
edition of PRINTPACK INDIA a resounding 
success. The organisers claim that till early May 
436 companies had already secured their space by 
depositing a token amount of Rs. 25,000/-, and the 
response from the industry has exceeded the  
expectations. Due to the high  demand, IPAMA 
anticipates utilising additional space, including a 
hangar, to accommodate more exhibitors. IPAMA 
is expecting more than 600 exhibitors in the 
forthcoming edition.

To ensure transparency and fairness, IPAMA 
has implemented a priority system for allocating 
exhibition space. Priority numbers are generated 
based on bank statements, certified by chartered 
accountants, containing the date and time of token 
amount receipt. This system ensures exhibitors are 
allotted space in a sequential manner, with some 

halls reserved segment-wise for the convenience 
of both exhibitors and business visitors like Hall 
No 1, 3, 9A, 9B, 9C for Pre Press, Press, Post Press 
and Converting, Hall No 5 &amp; 7 for Label 
Industry, 9D is for Paper and Screen Printing, Hall 
No 14 &amp; 15 are for Corrugation and Signage 
&amp; Second hand machinery are in 15 B. The 
India Expo Centre, equipped with modern 
fac i l i t ies  for  in ternat ional  exhibi t ions , 
conferences, and seminars, provides a convenient 
and accessible venue for PRINTPACK INDIA 
2025. Situated in Greater Noida, the center is well-
connected by road and rail, with nearby historical 
monuments offering recreational opportunities for 
attendees during recess periods.
IPAMA is committed to providing complimentary 
facilities to exhibitors, further enhancing the 
experience and value of participating in 
PRINTPACK INDIA 2025. 

For more information and updates on 
PRINTPACK INDIA 2025, visit the official 
website at www.printpackind iaipama.com. 
Printing Packaging &amp; 
Allied Machinery Manufacturers' Association 
(IPAMA)
Phone: +91-9871999384 Email: 
admin@ipama.org
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PRINTPACK INDIA 2025 - ALMOST ENTIRE EXHIBITION SPACE ALREADY SOLD OUT!



vki lHkh ekuuh; lnL;ksa dks cM+s g"kZ ds lkFk lwfpr dj jgs gSa fd vkids lg;ksx rFkk leFkZu ls fnYyh fizUVlZ ,lksfl,'ku us 
vius ukjk;.k fLFkr ̂ fizUVj Hkou* dks mfpr jsV ij csp fn;k gS rFkk iViM+xat baMfLVª;y ,fj;k esa IykV ua- 301 ij 450 oxZ ehVj 
dk ,d O;olkf;d Hkou [kjhn fy;k gSA nksuksa LFkkuksa dh jftLVªh liQyrk iwoZd gks pqdh gSA bl izdkj ds [kjhn&iQjks[r ds iQSlys 
ysus ls iwoZ Mhih, us lHkh lnL;ksa ls ;Fkkor vuqefr ys yh Fkh&igys 6 tuojh 2024 dks ,d fo'ks"k vke cSBd cqykdj rFkk 20 
viSzy 2024 dh gqbZ Mhih, dh okf"kZd vke cSBd esaA caèkqvksa] d`i;k uksV djsa fd vkxkeh 2 twu jfookj dks izkr% 11 cts 
,lksfl,'ku ds iViM+xat fLFkfr ̂ fizUVlZ Hkou* esa iwtk ,oa gou dk vk;kstu fd;k tk jgk gSA vki lHkh ls lfou; fuosnu gS fd 
le; fudkydj dk;ZØe eas Hkkx ysa vkSj ,lksfl,'ku dh uo&miyfCèk ij viuh 'kqHkdkeuk,a rFkk vk'khokZn iznku djsaA bl 

vk;kstu dh foLr`r lwpuk Mhih, us 23 ebZ 2024 dks esy }kjk lHkh lnL;ksa dks Hkst nh FkhA vkidh mifLFkfr izkFkZuh; gSA

fnYyh ds daiQkWfe±x vkS|ksfxd {ks=kksa esa Municipal Corporation of  Delhi (MCD) ds Section 416/417 of DMC Act 
(1957) ds varxZr lHkh izdkj dh vkS|ksfxd bdkb;ksa dks pykus ds fy, Factory Licence ysuk vko';d gSA pkyw ikfylh ds fu;ekuqlkj 
vkS|ksfxd xfrfofèk;ka pykus ds fy, iQSDVªh ds gj Ýyksj ds fy, vyx&vyx ykblSal ysuk vfuok;Z gSA bu xfrfofèk;ksa dks Service Industry 
Trade, Light Industry Trade ,oa Heavy Industry Trade esa ckaVk x;k gSA ,sls vkS|ksfxd O;kikj ds fofHkUu&Floorwise 
Licence u ysus dh fLFkfr esa iQSDVªh LFkku cUn fd;k tk ldrk gS vkSj naMkRed dkjZokbZ dh tk ldrh gSA

bl lanHkZ esa 4 ebZ 2024 ds lkUè; VkbEl eas Nis lekpkj ds vuqlkj m|ksx uxj ds m|fe;ksa us MCD Commissioner Kkus'k Hkkjrh ls eqykdkr 
djds mu lcdks MCD uksfVl ds fo"k; esa f'kdk;r dh fd mUgsa Floorwise Licence ysus ds fy, ckè; fd;k x;k] tcfd iwjh iQSDVªh esa ,d 
gh izdkj dk dke] ,d gh fctyh ehVj vkSj ,d gh GST Number ds varxZr fd;k tkrk gSA Commissioner us bl fo"k; esa vk'oklu 
fn;k fd bl leL;k dk vè;;u djus ds ckn mfpr lekèkku fudkyk tk,xkA

&iquhr ryokj  vè;{k

&lanhi vxzoky ] egklfpo





n'kdksa ls ge ̂ xykscy okfe±x* vFkok ljy fganh Hkk"kk esa dgsa rks 
^fo'oO;kih rkiØe o`f¼* ;k ^HkweaMyh; Å"ihdj.k* ds nq"izHkko ls 
xzflr gks jgs gSaA iqjkus dky dh Xykscy okfe±x dh rqyuk eas vkt ekuoh; 
xfrfofèk;ksa ds dkj.k mRiUu xzhu gkml xSalksa ds izHkko Lo:i i`Foh ds 
nh?kZdkfyd vkSlr rkieku eas o`f¼ gksrh tk jgh gSaA ,slh o`f¼ gksus ds 
dkj.k leqnzh tyLrj esa c<+r] XySf'k;jksa dk fi?kyuk] o"kkZ ½rq esa 
cnyko] taxyksa esa vkx dk izdksi vkfn vusdksa nq"izHkko gks jgs gSaA ;|fi 
Hkkjr dh Hkkafr vU; lHkh NksVs&cM+s ns'k bl xaHkhj leL;k ds izHkko dks 
lhfer j[kus dk lrr~ iz;kl vius&vius rjhds ls dj jgs gSa fdarq liQyrk 
ikuk dfBu gks jgk gSA fo'oHkj esa leqnzrVh; {ks=kksa esa vDlj rwiQkuh gok,a 
rckgh epk jgh gSa rks nqcbZ tSls lw[ks jsrhys bykdksa esa Hk;adj o"kkZ ls ck<+sa 
vke thou dks vLr&O;Lr dj jgh gSaA NksVs&cM+s HkwdEiksa dk vkuk vke 
ckr gks xbZ gSA vHkh rd rks ge vejhdk esa dSfyiQksfuZ;k tSlh cM+h LVsVksa 
esa taaxyh vkx iQSyus ds lekpkj i<+rs Fks] fdUrq vktdy vius gh igkM+h 
{ks=kksa] tSls mÙkjk[k.M vkSj fgekpy izns'k] esa csdkcw taxyh vkx dh 
?kVuk,a ns[k jgs gSaA

bl izdkj ds tyok;q ifjorZu ds lanHkZ esa ge ns[krs gSa fd gj izdkj 
ds thou dks lqjf{kr j[kus ds fy, i`Foh ij isM+ksa dk gksuk fdruk 
egRoiw.kZ gks tkrk gSA isM+ ,d eè;e tyok;q cuk, j[kus ,oa izd`fr dh 

<ky cudj feV~Vh ds dVko rFkk lw[ks tSlh 
vkinkvksa dks jksdrs gSaA isM+ ges'kk euq";ksa ds 
lq[knk;h fe=k jgs gSa tks gesa tM+h&cwfV;ka] iQy o 
ydM+h tSlh izkd`frd oLrq,a iznku djrs gSaA isM+ 
ds lcls cM+s ykHkksa dh ckr djsa rks lHkh tkurs gSa 
fd lkal ysus ds fy, vko';d LoPN o 'kq¼ 
vkDlhtu gesa isM+ksa ls gh izkIr gksrh gS tc fd 
dkcZu MkbvkWDlkbM tSlh nwf"kr ok;q dks lks[kus 
dk dk;Z Hkh isM+ gh djrs gSaA iwjs lalkj esa isM+ksa dks izd`fr ds vuwBs migkj 
dh rjg egRo fn;k tkrk gSA Hkkjr lesr dbZ ns'kksa eas rks isM+ksa dh iwtk Hkh 
dh tkrh gSA

bl fo"k; esa ge vius eqnz.k O;olk; dh ckr djsa rks tgka f'k{kk o 
lwpuk ds izlkj ds fy, Nkih xbZ lkexzh dh vko';drk gksrh gS ogha 
NikbZ ds fy, isij dh lcls cM+h t:jr gksrh gSA isij cukus ds fy, isM+ 
dkVdj iYi ;k yqxnh cukbZ tkrh gSA nwljs 'kCnksa esa dgsa rks NikbZ m|ksx 
ds mTtoy Hkfo"; ds fy, vfèkd la[;k esa isM+ dkVs tk,axsA vr% Lo;a 
vius Hkfo"; ds fy, gesa pkfg, fd ge Hkh o`{kkjksi.k esa lfØ; ;ksxnku 
nsrs jgsaA bl izdkj ge okrkoj.k dks Hkh LoPN j[kus esa ennxkj gksaxsA

'kqHkdkeukvksa ds lkFk

Vikas Gaur

 E-mail:vksb23@gmail.com, www.ddmgraphic.com



Mhih, ds dk;Zdkjh lfpo Jh ,p ,y [kUuk dks Hkh uo fuokZfpr  
v/;{k Jh iquhr ryokj us ,lksfl,'ku dks mudh fujarj yach lsokvksa ds fy, 
lEekfur fd;kA /kU;okn Kkiu nsus ds ckn Jh fot; eksgu us lnL;ksa dks 
vius fopkj] ;fn dksbZ gksa] O;ä djus ds fy, vkeaf=r fd;kA 'kkjnk fçafVax 
çsl ds Jh lat; 'kekZ us dgk fd os Mhih, ds inkf/kdkfj;ksa }kjk vk;ksftr 
fofHkUu dk;ZØeksa ls cgqr larq"V gSa mUgksaus dgk fd Mhih, çf'k{k.k dk;Z'kkyk 
'kq: djus ds fy, dne mBk, rFkk u, lnL;ksa dks vko';d _.k miyC/k 
djkus esa enn djsA mUgsa crk;k x;k fd turk dks&vkWijsfVo cSad dh vklku 
_.k lqfo/kk ds vykok Mhih, xSj&cSafdax foÙkh; laLFkkvksa }kjk fu;fer :i 
ls ikoj IokbaV çstsaVs'ku vk;ksftr djrk jgk gSA çf'k{k.k dk;Z'kkyk ds laca/k 
esa ubZ Vhe le;&le; ij bl ij fopkj djsxhA

,th,e dk lekiu gkbZ Vh ds lkFk gqvkA

dgk fd Mhih, esa iwjk fuorZeku o"kZ cgqr lqpk: :i ls xqtjkA Mhih, ds 
fçaVlZ Hkou dh fcØh vkSj [kjhn ds laca/k esa mUgksaus dgk fd mUgksaus lnL;ksa 
dks igys gh fcØh ds fy, pj.kc) fodkl ds ckjs esa lwfpr dj fn;k Fkk vkSj 
dSls mUgksaus 6 tuojh] 2024 dks vk;ksftr Mhih, dh fo'ks"k vke cSBd ds 
nkSjku Hkou dh fcØh ds lkFk&lkFk [kjhn ds fy, Mhih, lnL;ksa ls 
loZlEefr ls vuqeksnu vkSj vuqefr çkIr dh FkhA Mhih, ds iViM+xat fçaVlZ 
Hkou ds ckjs esa Jh fot; eksgu ;g crkrs gq, çlUu Fks fd ;g ,d 
vR;k/kqfud nks rjQ ls [kqyh fo'kky bekjr gS ftlesa cslesaV] Hkwry] igyh 
eafty vkSj v/kZfufeZr nwljh eafty gSA bldk fuekZ.k Mhih, ds 'kqHkfpard 
v'kksd çdk'ku ds Jh —".k dqekj xqIrk us vius dk;kZy; ds fy, fd;k Fkk] 
ysfdu bldk mi;ksx ugha fd;kA laidZ djus ij] Jh xqIrk us cktkj ewY; ls 
fo'ks"k de dher ij Mhih, dks Hkou nsus ij lgefr O;ä dh] ftls Mhih, 
ukjk;.kk Hkou dh fcØh vk; ls pqdk ldrk FkkA vc Mhih, dks dsoy 
iathdj.k 'kqYd ogu djuk gSA Hkou dh vk/kqfudrk ds ckjs esa lnL;ksa dh 
ftKklk dks le>rs gq, Jh fot; eksgu us dgk fd pwafd cgqr de lnL;ksa us 
bls ns[kk Fkk] blfy, mUgksaus ,th,e esa n'kZdksa ds fy, iwjs Hkou dk ,d 
ohfM;ks çstsaVs'ku vk;ksftr fd;k FkkA g‚y esa ykbVsa can dj nh xbZa vkSj 
ohfM;ks 'kks dh 'kq#vkr cslesaV] xzkmaM ¶yksj] QLVZ ¶yksj] vkSj lseh&lsdaM 
¶yksj ls ysdj ckgjh vkSj van:uh fuekZ.k ds lHkh fgLlksa dks n'kkZus okyh ,d 
jfuax desaVªh ds lkFk gqbZA lnL;ksa us Hkou dks foLe; ls ns[kk vkSj [kM+s gksdj 
rkfy;ka ctkdj bldh ç'kalk dhA Jh fot; eksgu us lnL;ksa dks muds 
fopkjksa ds fy, /kU;okn fn;k vkSj crk;k fd vc Mhih, dks fdjk, ls vPNh 
vk; vftZr djuk laHko gks ldsxkA

Mhih, dh uofuokZfpr dk;Zdkjh lfefr dh igyh cSBd 29-05-2024 
dks vk;ksftr dh xbZA bl cSBd esa dbZ vge eqíksa ij ppkZ gqbZ vkSj dqN cM+s 
QSlys fy, x,- muesa ls dqN egRoiw.kZ fu.kZ; vkidh tkudkjh ds fy, uhps 
fn, x, gSa% 15 vxLr 2024 dks eukus ds fy,] eqæ.k m|ksx esa #fp ds fo"k; 

ij lsfeukj vk;ksftr djuk] Mhih, dSysaMj fçaV djuk] çR;sd o"kZ gksyh 
feyu lekjksg iqu% çkjEHk djuk] lnL;ksa dh funsZf'kdk ds uohure laLdj.k 
ds çdk'ku ij dke 'kq: djuk vkSj lnL;ksa ds fooknksa dks lkSgknZiw.kZ <ax ls 
gy djus ds fy, ,d e/;LFkrk lfefr dk xBu djukA
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-fnYyh fçaVlZ ,lksfl,'ku dh okf"kZd vke cSBd 20 vçSy] 2024 
dks gjfd'ku flag lqjthr Hkou esa vk;ksftr dh xbZA lnL;ksa dk 
vfHkoknu djus ds ckn Mh-ih-,- ds iwoZ v/;{k Jh lquhy tSu us v/;{k 
Jh çdk'k nkl] ekun egklfpo Jh iquhr ryokj vkSj dks"kk/;{k Jh 
lanhi vxzoky ls eap ij viuh lhV ysus dk vuqjks/k fd;kA vius 
Lokxr Hkk"k.k esa Jh çdk'k nkl us lnL;ksa ds çfr viuk fo'okl O;ä 
djus vkSj 2023&2024 ds dk;Zdky ds fy, mUgsa v/;{k pquus ds fy, 
vkHkkj O;ä fd;kA mUgksaus dgk fd og muls çkIr lg;ksx] leFkZu vkSj 
lq>koksa dks bZekunkjh ls egRo nsrs gSa] ftlds dkj.k og vkSj mudh Vhe 
,lksfl,'ku dh fofHkUu xfrfof/k;ksa dks lQyrkiwoZd vk;ksftr dj lds 
vkSj ,lksfl,'ku vkSj lnL;ksa dh csgrjh ds fy, vko';d fu.kZ; ys 
ldsA 

egklfpo Jh iquhr ryokj us fuorZeku o"kZ ds nkSjku fnYyh 
fçaVlZ ,lksfl,'ku dh xfrfof/k;ksa ij viuh fjiksVZ çLrqr dhA Jh iquhr 
ryokj us ,th,e esa lnL;ksa dk Lokxr fd;k vkSj cM+h la[;k esa mudh 
mifLFkfr ds fy, mUgsa /kU;okn fn;kA mudh lykg ij ekun egklfpo 
us fiNys o"kZ ds nkSjku ,lksfl,'ku dh xfrfof/k;ksa vkSj miyfC/k;ksa ds 
dsoy eq[; va'k i<+sA viuh okf"kZd fjiksVZ ds vykok Jh ryokj us 15-4-
2023 dks vk;ksftr fiNyh okf"kZd vke cSBd ds dk;Z fooj.k dh iqf"V 
dh ekax dhA fiNyh ,th,e ds dk;Z fooj.k dh iqf"V Jh lquhy tSu 
}kjk çLrkfor vkSj Jh v'kksd vxzoky }kjk lefFkZr ds :i esa dh xbZA 
,lksfl,'ku ds dkedkt ij fjiksVZ ij Hkh fopkj fd;k x;k vkSj mls 
viuk;k x;k] tc Jh paæ eksgu iqu;kuh us çLrko j[kk vkSj Jh Mh-ds- 
oksgjk us bldk leFkZu fd;kA dks"kk/;{k Jh lanhi vxzoky us o"kZ 1 

vçSy 2022 ls 31 ekpZ 2023 ds [kkrksa esa pwafd dksbZ ç'u ugha Fkk] blfy, 
Jh jkts'k ljnkuk ds çLrko vkSj Jh eqds'k dkSf'kd ds leFkZu ds ckn 
[kkrksa dks Lohdkj dj fy;k x;kA Jh lanhi vxzoky us dgk fd og lHkh 
dks /kU;okn nsuk pkgrs gSa] fo'ks"k :i ls Jh fot; eksgu] Jh v#.k csjh] 
Jh jkts'k ljnkuk] Jh çdk'k nkl] Jh lquhy tSu] çk;kstdksa] 
foKkiunkrkvksa] Jh tdh vuoj lfgr Mhih, LVkQ dks] ftUgksaus lqpk: 
:i ls lapkyu ds fy, mUgsa lfØ; leFkZu fn;kA

ekun egklfpo us Jh fot; eksgu ls vuqjks/k fd;k fd os lnL;ksa 
dks ukjk;.kk esa Mhih, ds iqjkus fçaVlZ Hkou dh fcØh vkSj iViM+xat 
vkS|ksfxd {ks= esa ,d oSdfYid Hkou dh [kjhn ds ckjs esa lwfpr djsaA 
^t; fl;k jke* ds lkFk Jksrkvksa dks lacksf/kr djrs gq, Jh fot; eksgu us 
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independent and constructive, the special forum to  
communicate challenges, solutions and visions for greater 
sustainability along the entire value chain of the print and paper 
industry - an industry with a future.

Take advantage of this unique opportunity to network 
with a wide range of industry experts, expand your knowledge 
and drive your business forward. Register today and experience 
an inspiring and visionary conference program at all drupa 
touchpoints!

More about the touchpoints
Take Advantage of the reduced ticket prices by 

purchasing your e-ticket in advance --
Online or On-site
1-day-tickets at normal (60.00 €, 85.00 €) 
or reduced (20.00 €, 30 €); 
3-day-tickets (165.00, 220.00 €)
3-day-ticket, reduced (55.00 €)
and 5-day-ticket (255.00 €, 350.00 €)
- Reduced rate 5-day-ticket (60.00£).
For more info contact:  
dcostav@md-india.com  / +91 9136052358 
Millie Contractor, General Manager Valencia D'costa, 

Sales Manager.

        If you are ready to take the next 
step in your business strategy, the extensive 
range of topics covered by drupa 
Touchpoints and Special Forums will 
enable you to broaden your horizons and 
your knowledge advantage and actively 
shape the future of the print and packaging 
industry. Regardless of your personal topic focus at the 
forthcoming drupa 2024 - the largest international exhibition of 
Printing, Packaging and Allied Machinery scheduled at 
Dusseldorf from May 28 to June 7, drupa's Touchpoints and 
Special Forums offer exactly the inspiration you are looking for:

drupa cube: The centre for inspiration and exchange of 
ideas. Experience high-calibre presentations, discussions and 
panels from industry leaders that will help you understand and 
take advantage of the latest trends and developments in the 
industry.

drupa next age: where visions of the future become a 
reality. Immerse yourself in the world of digital transformation 
and find out how you can adapt your business strategy to 
succeed in an ever-changing world.

touchpoint packaging: The hotspot for packaging 
innovation. Find out how to optimise your packaging solutions 
and meet the demands of the market, from sustainable materials 
to personalised printing options.

touchpoint textile: Discover the fusion of printing 
technology and the textile industry. Witness the latest 
innovations in textile printing applications and learn how you 
can differentiate your products through creative textile design.

touchpoint sustainability: Transparent, company-

DRUPA 2024 -   THE FINAL COUNTDOWN HAS BEGUN   



The Printers Club Expo, called the 
NATIONAL PRINTING EXPO (NPex), 
was organised by Printers Club of India 
Limited at JECC Jaipur on March 2, 3 and 
4, 2024.

Printers Club of India Limited is a leading player in the 
printing services domain. Their commitment to quality, 
innovative solutions, and customer satisfaction has earned 
them a prominent position in the industry. Some key aspects 
of their services include:

1.� Wide range of quality but cost-effective Printing 
services such as business cards, pamphlets, posters, 
stationery, and more.

2.� Buying and Selling of Machinery: The company 
provides a free online platform for buying and selling of 
new and used printing machinery. 

3.� Free Design Resources for printers and advertising 
agencies and 

4.� Software Services.
 According to organisers, this maiden exhibition of 

theirs proved nothing short of a triumph. Some of the 
highlights being:

1. For the first time the Pink City hosted a national-level 
printing exhibition and became the epicentre of printing 
innovation and business opportunities.

2. The expo witnessed transactions worth 200 crores in 
the printing world and underscored its impressive 
significance.

3. The visitors found it remarkably easy to purchase 
printing machinery. The expo provided a platform for direct 
interaction with suppliers and manufacturers.

4. Over 150 exhibitors participated, 
creating a dynamic marketplace for 
printers. New business avenues opened, 
fostering growth and collaboration.

5. Despite being a national-level event, 
the expo offered 5-star facilities at surprisingly low 
prices.

6. More than 35,000 visitors explored the expo, 
providing exhibitors with fresh opportunities and 
expanding their reach.

7. The expo was organised in the largest hall in 
South Asia, emphasising its scale and impact.

8. Famous industrialists graced the event and 
praised the organisers. Their presence added 
prestige to the expo.

9.Live footage of expo through Media Coverage 
made its way onto news channels and newspapers, 
amplifying its reach.

10.The organisers paid homage to Rajasthani 
culture by addressing industrialists in traditional 
turbans—a respectful gesture that resonated with 
attendees.

11. The National Printing Expo trended on social 
media platforms, creating buzz and excitement.

12. The hardworking expo team received well-
deserved felicitation from the directors upon 
successful completion of the event.

13.Anticipating bright prospects the organisers 
made an announcement about the next exhibition 
generating great enthusiasm. It prompted exhibitors 
to secure pre-bookings promptly.

In summary, the Printers Club Expo in Jaipur 
was a resounding success, bringing together 
industry leaders, cutting-edge technology, and 
business opportunities under one roof. As the 
printing world evolves, events like these continue to 
shape its future. The legacy will live on.  

Now, the forthcoming Ahmedabad edition of 
this Expo will be held at Helipad Exhibition Centre 
in Gandhinagar (Guj) on September 7-8-9, 2024 
where over 300 exhibitors and 30,000+ visitors are 
expected to participate. Bookings are already on. 

For details contact Mr. Mohit Sharma at +91 
80580 44206 and www.printersclub.in      

PRINTERS CLUB EXPO: A TRIUMPH IN THE WORLD OF PRINTING

"Trusted Name In Used Offset Machine Business Since 1992"

BHAVIN B. JOSHI
Siddhi Enterprise

10, Indrabaug Society, Near Panchshil Bus- Stop, Usmanpura,

Ahmedabad-13, Guiarat, India, Mob.: + 919427030312, + 918141198961
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techniques such as embossing, foiling, and spot varnishing 
add tactile elements that enhance the sensory experience, 
creating a memorable interaction between the consumer 
and the product.

Furthermore, printing in packaging enjoys a crucial 
role in sustainability efforts and environmental 
consciousness. With increasing awareness about the 
ecological impact of packaging materials, brands are 
leveraging printing techniques to communicate their 
commitment to sustainability. From using eco-friendly inks 
to incorporating recyclable materials, printing allows 
brands to convey their environmental stewardship and 
resonate with eco-conscious consumers. Additionally, 
innovative printing technologies enable brands to optimise 
packaging designs for efficiency, minimising waste and 
reducing their carbon footprint.

In conclusion, the importance of printing in packaging 
cannot be overstated in today's competitive marketplace. 
Beyond its functional role in conveying information, 
printing serves as a powerful vehicle for brand storytelling, 
differentiation and consumer engagement. By leveraging 
printing techniques effectively, brands can create 
packaging that not only protects and promotes their 
products but also forges meaningful connections with 
consumers, driving loyalty and long-term success. As the 
packaging landscape continues to evolve, printing will 
remain a vital component in shaping the future of brand 
communication and consumer experience.  

It is evident that In the dynamic world of 
marketing and consumerism, packaging plays a 
pivotal role in shaping perceptions and 
influencing purchasing decisions. Among the 
myriad elements that contribute to effective 
packaging, printing stands out as a cornerstone 
for brands seeking to establish a strong identity 
and connect with their target audience. Besides 
conveying essential product information to 
evoking emotions through captivating designs, 
printing in packaging serves as a powerful tool 
for brands to communicate their message and 
enhance the overall consumer experience.

One of the primary functions of printing in 
packaging is to provide vital information about 
the product enclosed within. Whether it's 
nutritional facts, usage instructions, or 
ingredients' list, clear and legible printing ensures that 
consumers have access to essential details necessary for 
making informed choices. Moreover, compliance with 
regulatory requirements regarding labeling and safety 
information underscores the critical part of printing in 
packaging ,  sa feguard ing  bo th  consumers  and 
manufacturers alike.

Beyond the functional aspect, printing serves as a 
canvas for creative expression, enabling brands to 
showcase their unique identity and differentiate themselves 
in a crowded marketplace. Through compelling graphics, 
vibrant colours, and innovative designs, packaging 
becomes a tangible representation of brand ethos and 
values. Consistent and well-executed printing reinforces 
brand recognition, fostering a sense of familiarity and trust 
among consumers. Whether it is a distinctive logo, striking 
imagery, or clever typography, printing enables brands to 
leave a lasting impression that resonates with their target 
audience.

In today's digital age, where consumers are inundated 
with choices, packaging serves as a silent salesman, vying 
for attention amidst a sea of competitors. Effective printing 
strategies can captivate consumers' interest and influence 
their perception of a product even before it has been 
sampled. A visually appealing package not only entices 
consumers to pick it off the shelf but also communicates a 
promise of quality and value. Moreover, printing 
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